ENAVEK 2014-2020

ENIXEIPHZIAKO NPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
' AVTaQywVIOTIKOTNTAS

[NA MIKPEZ & MNMOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon BAAXOFIANNHZ AOANAZIOXZ nou edpevlel otnv nepipepela ATTIKHZ evraxbnke ortn dpacn
«EpyaAeioBnkn AvTaywvioTikOTNTag» npoUnoAoyiopou 400 ekar. Eupw. H Opdon oTtoxevel otn PBeATiwon Tng
avTaywvIoTIKOTNTAG TWV MIKPWV KAl MOAU PIKPWV EMIXEIPNOEWY, ENEVOUOVTAG OTOV NAPAYWYIKO EKGUYXPOVIOHUO TOUG,
TNV UI0BETNON CUCTNHATWY TUNonoinong & nioronoinong, kabwg kai o€ branding kal yneiakn npoBoAn.

O ouvoAIkOC mnpolnoAoylonog Tng enevduong eivar 150.000€ £k Twv onoiwv n dnuooia dandvn avépxeral o€
75.000€ «kal ouyxpnuatodoTeital and Tnv EAAAda kar To Eupwnaikd Tapeio MNepipepelakng AvanTuéng Tng
Eupwnaikng 'Evwong.

To eniXEIpNHATIKO OXEDIO NOU EYKPIONKE Npog XpnHarodoTnon kail uAonoigital, nepiAapBavel enevoUOEIG
OTIGC NAPAKAT®W KATNYOPIEG:

v MnxavnuaTta - EEonAiopog

v/ Zuokeuaoia - ETikéTa - Branding

v/ MioBoAoyIkO kKOOTOG epyalopevwy (VEO NPpoowniko)

MEow TNG CUHHETOXNG OTNn ApAon, N enIXEipnon NETUXE:

v BeATiwWON TNG AVTAYWVIOTIKOTNTAG TNG

v au&non Tng kepdoPopiag TnG

v gvioxuon Tng eEwoTpePEIag

v/ ENEKTAOCN TNG Ayopdg UE TN NPooBnKn VEWV NMpoiovTwyv & unnpeciwv
v €€a0@aAion uwnAOTEPNG NOIOTNTAG NPOIOVTAa & UNNPETIES

v/ au&non TNG NnapaywylkoTnTac & BeATiwaon A&IToupyikwv d1adikaoiwyv
v/ gvioxuaon TNG ENIXEIPNKATIKOTNTAG

v/ dnuioupyia / d1aThpnon noloTIKWV BE0EwV €pyaaiag

Me Tn oupBoAn Tou EMAVEK gvioxUBnke n enixeipnon ano@EpovTag opeAN oTNV AvTaywvioTIKOTNTA TNG XWPAG Kabwg

KAl gTnV TOMIKA OlIKOVouid.
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Eupwnaikn 'Evwon
Eupwnaiké Tapeio
Mepipepelakng Avantuéng

EIAIKH YIMHPEZIA AIAXEIPIZHZ EMAVEK

Me th ouyxpnpatodotnon tns EAAdSas kail tns Eupwnaikns 'Evwons



